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Motivate * Support * Grow Women for Women

This month’s program sponsor

telephone equipment manufacturers. HxP also partners with the major carriers to reduce a customer's monthly

HxP and Associates, Inc., is a FREE, nonbiased telecom solutions consulting company representing the leading (
recurring connectivity expenses.

HxP and Associates, Inc.

As a result of bringing together the best possible telephone system solutions and the right carrier, HxP adds value by p
saving our clients time while enabling you to have more productive offices. , \

Our suppliers pay our fees, consequently we are a free telecom resource for you. We pride ourselves in recommending
the best-value telecom solution, not the service that pays the highest fee. Visit us at: www.hxpassociates.com

HxP and Associates, Inc.
Brian Padden, President

216 Justin Road ¢ Pl
Cross/Ta « Cross/Talk Communications is a valued telecom partnéix®f and Associates. We are a single sour: (;1541;19822-15000 ane

FILEEAE for all telecommunications solutions required to meet todayOs changing business environment.

February newsletter sponsor: Coming next month

[(_. Communication with Style: Find it and Brand it
C k With Julie GQrerholt
Oppermar With as much as 80% of a corporation’s net value being 28

B A N K comprised of its brand equity, it is no surprise that
approximately 1.5 trillion dollars was spent on corporate 25 -

branding initiatives in 2006. Most professionals understand
the need to build brand equity for products, services and
Things change. intellectual property, yet very few understand the substantial
benefits created from increasing their personal brand equity.
In today’s business environment, personal branding is far ¥ | ksl
more than ego play: it is smart business. e ), B

These days, faster than ever it seems.

That's why our banking services grow
and evolve as your business changes
and grows. You'll find no "one-size-fits-
all” or “that's-the-way-we've-always-
done-it" mentality here.

Julie Overholt possesses more than 25 years of experience in
human resources, training and corporate consulting with a focus
on executive leadership.

Julie has a BA in Speech from Augustana College in Rock Island, Illinois. She is
considered a pioneer in the profession of coaching having become one of the first in her
profession to be certified through the International Coach Federation in 1996. She is also a
Certified Professional Behavioral Analyst, certified to both administer and interpret the
DISC and Personal Interests Attitudes and Values Assessments. She is a graduate of
Coach University and affiliated with the Graduate School of Coaching and Target
Training, International.

You're the one in charge. And we're here
to see that you have all the corporate
financial services and resources you
need. Without cluttering up your life with
stuff you don't. Call it our a /a carte
approach to business dynamics.

For business or personal banking, trust
Coppermark Bank to make the most of

what you have. The Plano Chamber of Commerce WomenOs Division luncheons are thel®nd Wednesday of

each month at Gleneagles Country Club, 5401 West Park Boulevard, from 11£30 pum.

Let's talk. The cost is $25.00 at the door for members, $35.00 formambers and guests.
Reservations are required and can be made
Coppermark Bank line, via fax or regular post. Reservations mu
7400 Preston Road * Plano, Texas be made by noon on Friday, March.7 Plano// Chamber Of Commercg
(469) 229 9325 See the Chamber website foore information: RRESEASES SR AN NS IOSES
www.coppermarkbank.com www.planochamber.org
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Consumers Favor Chamber
Members

A new national study reveals that
membership in a local chamber of
commerce can significantly boost a
business’ image among consumers as well
as among other businesses. In a scientific
survey of 2000 US adults, The Schapiro
Group, an Atlanta-based strategic
consulting firm, found positive perceptions
of chamber members in a number of areas,
including overall favorability, consumer
awareness and reputation, and likelihood of
future patronage.

The study, commissioned by the American
Chamber of Commerce Executives
(ACCE), IBM, Administaff, Small Business
Network, Inc., and Market Street Services,
showed that when respondents were told
that a particular small business was a
member of its local chamber, they were 44
percent more likely to rate it favorably
than study respondents who were not told
of the chamber affiliation. Respondents
were also 63 percent more likely to want
to purchase goods or services from a
small business that is a chamber
member.

“We discovered that informing someone
about a company’s chamber membership
opens the door to substantial increases in
positive perceptions of that business,” said
Alex Trouteaud, Ph.D., senior strategist for
The Schapiro Group.

To tap into this reservoir of goodwill, a
small business should not only join the
local chamber of commerce and participate,
but also make sure consumers and other
businesses are aware of that chamber
affiliation.

Upcoming Chamber Events

Wednesday, February 27

11:30 am

Success in Business

“Who Advocates for You?”

Business coach Steve Straus will show
ways to have others become active
advocates of you and your business.
Free for Chamber members, $5.00 for
nonmembers.

Thursday, February 28

5:30 pm

Business after Hours

Hooter’'s at 720 N. Central Expressway,
north of Plano Parkway.

Thursday, March 20

4:30 pm

Chamber 101

5:30 pm

Power Networking

Subaru Store, 4480 W. Plano Parkway,
west of Coit Road on the south side.
RSVP by Tuesday, March 18.

Friday, March 28

6 pm

Citizen of the Year Gala
Marriott at Legacy Town Center
7120 Dallas Parkway « Plano
RSVP by Monday, March 24

Your advance RSVP helps sponsors plan for
the appropriate number of attendees.
Please help us help them.

To RSVP, email
rsvp @planochamber.org
or call (972) 424-7547 ext 230

Meet your WomanQs Division Board

Spend five minutes with Sharla Agnew,
Planning Coordinator, Marketing and
Conferencing for SMU-in-Legacy, and you'll
see why she is perfectly suited to serve as
our Membership Director.

“I'love this group, | love meeting new people
and networking,”
Sharla will tell
you. “My goal is
to have 100+
attendees at
every Women’s
Division
luncheon.”

You may have
heard the story
of how Sharla’s
son helped her
land her job at
SMU, but
there’s

so much more
about her you might not know.

Sharla:
« was born in Seminole, Texas;
« is a Certified Forklift Trainer;
* just turned 50;
* was once a Texas Junior Miss contestant;

« sang at the opening of the 1976
Bicentennial Celebration in DC;

« once had a boss named Nixon.

Notes Sharla: “We were a popular
Nixon/Agnew team for many years.
Actually, we were a team a lot longer than
those other two, Richard and Spiro.”

2008 Women'’s Division Board of Directors

Director
Jill Weinberg
Reata Commercial Realty, Inc.
jil@reatacommercialrealty.com

Immediate Past Director
Ann Dunham
State Farm Insurance
ann.dunham.nqv6@statefarm.com

Director-Elect
Kim Moore
Strasburger & Price
kim.moore@strasburger.com

Programs
Kimberly Schramm
Independent Consultant, Mary Kay
Kschramm10@verizon.net

Membership
Sharla Agnew
SMU-in-Legacy
sagnew@smu.edu

Treasurer
Amity Grubbs
Coppermark Bank
agrubbs@coppermarkbank.com

Publicity and PR
Margaret Brown
BGCommunications
margaret@BGComm.com

Secretary
Glenda Fischtziur
Citibank N.A.
Glenda.qg.fischtziur@citi.com

Registrar
Cindy Watts
North Texas Kids/Mary Kay
cindyw@northtexaskids.com
cwats8@marykay.com

Parliamentarian
Janelle Twyford-Silvis
AlleeOops Photography
jtwyford@alleeoops.com

Member-at-Large
Patricia Ann Cole
Gems of Time
patricia@gemsoftime.com

Member-at-Large
Mona Nicolas-Stegall
CLM Creative
mona@clmcreative.com
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